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Teens are targeted by and vulnerable to vaping advertisements.

Vaping, or e-cigarette use, is common among Texas teens, even though the minimum legal age to purchase
e-cigarettes is now 21. Teen vaping in Texas is a public health issue.

\/aping Crisis Trends in Teen Exposure to Vaping Advertisements

« Most teens report seeing vaping advertisements. 3>?
Vaping, or e-cigarette use, has become an - Teens who report seeing vaping advertisements are
epidemic among teens.! much more likely than their peers to begin vaping

and to continue vaping in the future. 7
« Vaping by Texas middle and high school students is
linked to the presence of tobacco retail stores

Vaping advertisements entice teens using the
Ping N within a half-mile of schools.”©

same old tricks used by the tobacco industry to
sell cigarettes. Sources of Vaping Ad Exposure Among Texas Teens

from the Texas Adolescent Tobacco and
Marketing Surveillance System

Vaping ads are misleading and target teens | so— 75.6%
with bright colors and sleek and fashionable | ,, 689%
images and themes of health and wellness, fun
and adventurous lifestyles, sex appeal, and
rebelliousness. They promote teen-friendly
flavors like cotton candy and gummi bear.?*

Unlike cigarette advertising, e-cigarette
advertising is not restricted by the federal
government.®

Music Events or  Magazines or Internet Retail Stores Radio or Billboards TV
Festivals Newspapers Internet Radio

We can prevent teens from exposure to vaping advertisements:

- Support efforts to limit where and how e-cigarettes are sold and advertised.
- Talk to teens about how vaping advertisements are misleading.
+ Know that vaping advertisements are common in teen-oriented media. Ask about and monitor teens’ media use.

« Ask your school to use the UTHealth CATCH My Breath nicotine prevention program.”
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Example Advertisements

The below images are examples of vaping advertisements collected by the Stanford Research Into Tobacco Advertising (SRITA)
Project. Their collection in its entirety can be viewed online at: http://tobacco.stanford.edu/tobacco_main/index.php.
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About the Texas Child Health Status Report

This project is funded by the Michael & Susan Dell Foundation. Research reported in this paper was supported by
grant number [1-P50-CA180906] from the National Cancer Institute (NCI) and the FDA Center for Tobacco Products
(CTP). Funding was also provided by the National Cancer Institute (NCI) through the grant [RoO1-CA239097]. This
content is solely the responsibility of the authors and does not necessarily represent the official views of the NIH (NCI)
or the FDA. Dr. Harrell is a consultant in litigation involving the vaping industry.
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